
POP UP TOURISM and PAMPERING 
DAY



POP-UP TOURISM and PAMPERING DAY in
NUMBERS

Ø345 emails sent
Ø32%- 45% emails opened
Ø~300 phone calls made
Ø 25 real event visitors
Ø~800 EUR of shared expense
Ø 5 tourism objects involved
Ø~1 month of preparation time
Ø 9:00 am- 7:00 pm event duration



CONCLUSIONS or “SHOULD WE 
REPEAT THIS?”

Current issues:
ØWho are “still in the game?” 
and how to find it out
ØWhat is COVID save these
days?
ØRebirth of incoming tourism
for groups
ØQuick decision- rapid action



THANK YOU for YOUR 
ATTENTION and LET’S
MEET UP at
“NAMDARA DARBNīCA”!

Laura Batarevska
http://www.namdaradarbnica.com


