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core creative fields
• Art, music, literature,...
cultural industries
• Publishing,... 
creative industries
• Design, architecture,...
creative economy
• Relations to engineering, software, 
folk tourism? 

Creative industires



Social entreprises

• There is no common internationally recognized definition for social 

entrepreneurship, and the understanding depends on states’ third sector tradition, 

social policy model and economic level.

• The social entrepreneurship should be defined by criteria:

1) a social enterprise has the social goal which achievement is the engine of 

actions; 

2) a social enterprise should have sustainable 

business model;

3) the dividends of the social enterprise are delivered

only on limited extent, preferably up to 30%. 



Some statistical data

Stages of Economic 
Development 

According to GEM

State Index of Civil 
Liberties 
(Freedom 

House, 2009)

TEA (%) (GEM, 
2009/2015)

% of engaged 
labour force 

by SE 
(GEM, 

2009/2015)

GDP per 
capita in 2009 

(US $ in 
thousands)

GINI index 
in 2009

Factor-Driven Saudi Arabia 6 4.7 0.2 20.7 NA
Uganda 4 33.6 4.1 1.1 44.3

Efficiency-Driven Brazil 2 15.0 0.4 10.1 54.7
Russia 5 4.3 1.2 15.8 40.1
Romania 2 9.0 2.6 12.2 30.0
Latvia 1 13.3/15 2.8/2 17.8 34.8
Argentina 2 18.8 7.6 14.2 46.1
Estonia 1 14.3*/13 26.2**/4 21.2 31.3 (2010)

Innovation-Driven Germany 1 5.3 1.6 34.8 27 (2006)
Italy 2 4.0 2.5 31.0 31.9 (2011)
UK 1 9.0 4.2 36.6 40.0
USA 1 12.8 5 47.0 45 (2007)
Finland 1 5.9 5.1 37.2 26.8 (2008)

Source: author’s derivation from Bosma & Levie, 2010; Terjesen et al., 2012; Freedom House, 2009; CIA World Factbook, 2009.

Notes: * according to Estonian GEM (2012) report (Arro et al., 2013); ** according to GEM (2012) data (nascent social entrepreneurs age 18+) (Source: author’s

calculations based on APS (2012) data).





b 2005
creative 

industries

2007
creative industries

2011
creative 

industries

2013
social

entrepreneurs
hip

Number of enterprises 2,307 5,002 7,066 125 

Number of employees 20,000 28,888 29,200 1,400

Average number of 
employees in company

8.9 5.6 4.1 10.9

Total Revenue (bil EUR) 606 1,146 1,067 36.6 of which
24.4 business

income

Money in social entrepreneurship and creative
industries

Volume of creative industries and social entrepreneurship sectors in Estonia, 2005−20013
Source: Compiled by author based on Mapping 2007, Mapping 2009, Mapping 2011, Social Entrepreneurship… 2014.



Number of the units of the cultural sector by cultural domain and county, 2012



Business modles

Estonian social enterprises are different types of 

coexisting organisations as a result of two 

approaches to social entrepreneurship 
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Thank you!


